Department of Management and Marketing

DRAFT ASSESSMENT PLAN FOR LEARNING OBJECTIVES

	School of Business Undergraduate Learning Objectives
	Assessment Tools

	Effectively use information systems and technologies 
	Classroom performance, exit interview

	Have basic knowledge of the major functional areas of business
	ETS field exam, classroom performance, exit interview

	Write with clarity, and use proper form and organization
	Classroom performance, exit interview

	Have effective verbal presentation and communication skills 
	Classroom performance, exit interview

	Understand the ethical roles of business within society
	Classroom performance, exit interview

	Possess sufficient qualitative and quantitative tools to perform quality business analyses
	Classroom performance, ETS filed exam, exit interview

	Understand the opportunities and challenges that e-business provides across all the functional areas of business
	Classroom performance, exit interview

	Understand the principles and dynamic nature of markets
	Classroom performance, ETS field exam, exit interview

	Understand the roles of government with respect to business and markets
	Classroom performance, exit interview

	Have basic knowledge of how to manage the resources of the organization to achieve its goals and objectives
	Classroom performance, ETS field exam, exit interview


	School of Business Graduate Learning Objectives
	Assessment Tools

	Have greater depth of development in each objective listed for our Baccalaureate graduates
	Classroom performance, exit interview, ETS filed exam (MBA), CPA exam (MAcc)

	Synthesize and extend compartmentalized knowledge
	Classroom performance, exit interview, ETS field exam (MBA), CPA exam (MAcc)

	Possess high levels of analytical capability to facilitate decision making in the most complex environments
	Classroom performance, exit interview, ETS field exam (MBA), CPA exam (MAcc)

	Possess the strategic thinking skills necessary to provide vision and mission to their organization
	Classroom performance, exit interview, ETS field exam (MBA), CPA exam (MAcc), surveys of graduates and employers

	Perceive mission-appropriate opportunities within a dynamic environment, and effectively manage the resources of the organization to capture their benefits 
	Classroom performance, exit interview, ETS field exam (MBA), CPA exam (MAcc), surveys of graduates and employers

	
	


	MBA Learning Objectives
	Assessment Tools

	Work independently to review literature, synthesize information, and make recommendations.
	Classroom performance, surveys of graduates and employers, exit interviews

	Initiate and complete research or other projects necessary for new ventures.
	Classroom performance, surveys of graduates and employers, exit interviews 

	Interact effectively in teams to complete assigned cases and projects.
	Classroom performance, surveys of graduates and employers, exit interviews


	Management Undergraduate Learning Objectives
	Assessments Tools

	All management students will be encouraged to participate in relevant student organizations supporting their interests.  These include the Society for Human Resource Management, The Academy, and other groups.
	Membership and participation in the following clubs:  SHRM, The Academy; DEX, CEO Club.  This is encouraged by comment in classes at the beginning of each semester, and word of mouth by students.  Exit interviews and club rolls reflect participation.

	All graduating students will have a working knowledge of the concepts of planning, organizing, staffing, directing and controlling commercial operations.
	Courses which accomplish this goal include MGMT 3180, 3240, 3100, and 4950.  Also MKTG 3010 and 4100, and Internship.  Assessment is done by using the ETS field exam and classroom performance.

	All graduating students will be familiar with the major trends affecting small and large business, international commerce and e-business.
	Courses which accomplish this goal include MGMT 2220, 4200, 3050, 3180 and 4950.  Also MKTG 4100.  Assessment is done by classroom performance.

	All graduating students will be able to synthesize the fundamental elements of finance, accounting, business law, marketing, economics and management in a manner which enables them to make effective decisions at the corporate level.


	Courses which accomplish this goal include MGMT 3180, 3100, 4200 and 4950.  Also MKTG 3010 and 4100.  In addition, there is a simulation in 3100 and 4950 which train students in synthesis.  Assessment is done by classroom performance and the ETS field exam.


	Marketing Undergraduate Learning Objectives
	Assessments Tools

	Effectively teach all students basic marketing knowledge, frameworks and processes.
	Courses which accomplish this goal include MKTG 3010 and 4100.  Assessment is accomplished by the ETS field exam.

	Enable students to apply and integrate their knowledge and skills in marketing to specific situations through case studies, appropriate readings and practical projects.
	Courses which accomplish this goal include MKTG 4100, 4930 and 4030.  Assessment is accomplished by classroom performance.

	All graduating students will have a working knowledge of the concepts of pricing, product design, promotion, and distribution channels.
	Courses which accomplish this goal include MKTG 3010, 4100 and 4030.  Assessment is done by classroom performance.

	All graduating students will be familiar with the major marketing trends affecting small and large business, international business and e-commerce.
	Courses which accomplish this goal include MKTG 3010, 3400 and 4030.  Assessment is done by classroom performance.

	All graduating students will be able to synthesize the fundamental elements of finance, accounting, business law, marketing, economics and management in a manner which enables them to make effective decisions at the corporate level
	Courses which accomplish this goal include MKTG 3010, 4100, and 4030.  Also MGMT 3180, 3100, 4200 and 4950.  In addition, there is a simulation in MGMT 3100 and 4950 which train students in synthesis.  Assessment is done by classroom performance and the ETS field exam.


