Professional Communication Master of Arts

Graduation Worksheet
Student Name T Number
Committee Chair Program Approval Date*
Core Courses: 18 semester hours required Semester Taken
COMM 6010  Communication Theory 3
COMM 6020  Qualitative Applications for Communication Research 3
COMM 6030  Quantitative Applications for Communication Research 3
(Statistics)
COMM 6040 Professional Writing and Communication Technologies 3

One of the following capstones**

COMM 6900  Graduate Thesis 6
COMM 6910  Graduate Project 6
COMM 6920  Graduate Internship 6

Concentration: 6 semester hours required (consisting of one theory or seminar
course and one applied course)

Interpersonal/ COMM 6110  Seminar in Interpersonal 3
Corporate COMM 6115  Applied Research in Relational/Organizational 3
Communication

COMM 6120  Seminar in Organizational Communication 3

Advertising/PR COMM 6210  Seminar in Advertising/Public Relations 3

COMM 6220  Applied Audience Research 3

Mass COMM 6310  Seminar in Mass Communication 3

Communication COMM 6220  Applied Audience Research 3
Electives:

3

3

3

e Students can apply courses from other communication concentrations as electives.

e Up to six elective credit hours toward the degree can be used from other approved graduate classes.

e Students may also register for readings or individual research projects. No more than 20% of the degree
may be in readings or individual research projects.

COMM 6000  Graduate Teaching Seminar 1
COMM 6240  Current Issues in Communication (Repeatable for 6 credits)  3-6
COMM 6800  Graduate Readings 1-3
COMM 6810 Individual Research Projects 1-3

COMM 6890  Graduate Internship (Approval packet in department office)  1-3

Student Graduate Director
Adviser/Chair Dean
Date Submitted:

**Student may split capstone credit over various semesters. Students receive an
(Incomplete) grade until the capstone is successfully defended/completed.
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