MASTERS IN PROFESSIONAL COMMUNICATION FALL 2005
36 Credit Hours

Name: Intended date of graduation:

*Note* GPA of 3.0 must be maintained in order to remain in the program.

Term Taken Grade

CORE MENU (18 Hours)
COMM 6010 Communication Theory (3)
COMM 6020 Introduction to Communication Research (3)
COMM 6030 Quantitative Applications for

Communication Research (Statistics) (3)
COMM 6040 Professional Writing and Communication

Technologies (3)

And one of the following:
COMM 6890 Capstone Internship (6)
COMM 6892 Capstone Project (6)
COMM 6900 Capstone Thesis (6)

CONCENTRATION: (6 Hours)

INTERPERSONAL/CORPORATE

COMM 6110 Seminar in Interpersonal Communication (3)

COMM 6120 Seminar in Organization Communication (3)

COMM 6115 Applied Research in Relational/Organizational
Communication (3)

ADVERTISING/PUBLIC RELATIONS:

COMM 6210 Seminar in Advertising/Public Relations (3)
COMM 6220 Applied Audience Research (3)

MASS COMMUNICATION:
COMM 6310 Seminar in Mass Communication (3)
COMM 6320 Applied Mass Media Research and

Management (3)

ELECTIVES: (12 Hours)

Students can apply courses from other communication concentrations to electives. Up to 6 elective credit
hours can be from existing courses offered in other SUU master’s level programs.

COMM 5890 Graduate Internship (1-3)

COMM 6000 Graduate Teaching Seminar (1)
(Only required for GTAS)

COMM 6240 Current Issues in Communication (3)
(Repeatable up to 6 credits)

COMM 6300 Media Ethics and Moral Reasoning (3)
(Alternate years)

COMM 6800 Graduate Readings (1-3)

COMM 6850 Individual Research Projects (1-3)

BA 6103 Advanced Issues in Business:
Negotiations
Leadership Training

MKTG 6200 Advanced Marketing Management (3)

MGMT 6100 Advanced Organizational Issues (3)

MGMT 6300 HR Management and Law (3)

Student Signature: Graduate Director:

Advisor: Dean:

Date Submitted:




