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Master of Arts
Professional Communication

Course Number and Title

| Credits | Term

Grade

Core Menu (18 hours REQUIRED)

COMM 6010 Communication Theory 3
COMM 6020 Introduction to Communication Research 3
COMM 6030 Quantitative Applications for Communication Research 3
COMM 6040 Professional Writing and Communication Technologies 3
And one of the following:
COMM 6890 Capstone Internship 1-6
COMM 6892 Capstone Project 1-6
COMM 6900 Capstone Thesis 1-6
Concentration: 6 semester hours required - (consisting of one theory or seminar course AND one applied course)
Advertising/Public Relations Concentration Required Courses (6 hours)
COMM 6210 Seminar in Advertising/Public Relations
COMM 6220 Applied Audience and Mass Communication Research 3
Interpersonal/Organizational Communication Concentration Required Courses (6 hours
COMM 6110 Seminar in Interpersonal Communication 3
COMM 6120 Seminar in Organizational Communication
COMM 6115 Applied Research in Relational/Organizational Communication 3
Mass Communication Concentration Required Courses (6 hours)
COMM 6310 Seminar in Mass Communication
COMM 6220 Applied Audience and Mass Communication Research
Electives:
COMM 6000 Graduate Teaching Seminar (only for GTAS)
COMM 6125 Leadership in Communication 3
COMM 6130 Media in Communication
COMM 6135 Health Communication 3
COMM 6140 Communication and Pop Culture 3
COMM 6240 Current Is_sues_ in Qommunica_tion 3
(repeatable up to 6 credits with different topics)
COMM 6300 Media Ethics and Moral Reasoning 3
COMM 6800 Graduate Readings 1-3
COMM 6850 Individual Graduate Research 1-3
COMM 6891 Graduate Internship 1-3
Total Credits, M.A. degree
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