A Quick Market Survey
You can’t know too much about your customers and prospects.  Actual facts and figures elevate your marketing plan from wishful thinking to a purposeful action plan.  You have to know how your target market perceives the value of your product or service to make good marketing decisions.  If you don’t know how your product or services are perceived, you will waste your time and money.  The goal is for you to find out as much as you can about the potential customer in your area to see if they begin to define who forms your customer base (your market).

	Circle the appropriate responses and write in notes where appropriate.

	PRODCUT OR SERVICE:

	Note the following about the person you are interviewing:

	1.
	Who?
	Would you be interested in buying this product or service? – or – Would you be interested in purchasing an item at my store?
	Yes   No
	Gender:   Male  Female
Age:  0-10  11-18  19-25  26-35

          36-50  51-65  over 65

Location:

Family Status:

	Notes:



	2.
	How?
	How often would you purchase my product or service? – or – How often would you buy something from my store?
	Only once             Weekly        Monthly    

Every 3 Months   Every 6 Months   

Other Responses:

	Notes:



	3.
	Where?
	Where would you be most likely to buy, or look for, a product or service like mine?
	At work      At home     In a store

The Internet       By phone/mail/catalog order    
From a business what delivers to me

Other Responses:

	Notes:



	4.
	What?
	What would you be willing to pay for this product or service?
	(If yours is a store with many products, ask what price range they would expect to pay)

	Notes:



	5.
	When?
	When would you be most likely to purchase from me?
	A certain day of the week or time of day?

A certain time of the month or year?

	Notes:



	6.
	Why?
	Why would you buy this product or service?
	If not interested in the product, why not?

	Notes:



	7. 
	Contact?
	May I contact you and let you know when I’m in business?
	Name:

Address:

Phone:

Email:

	Notes:
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